Social commerce has a large impact on the emergence of the concept of society and individual lives that is recognized as one of the most important business areas in the Internet environment. A marketing agency, Trend Monitor (http://www.trendmonitor.co.kr), conducted a survey on social commerce usage and satisfaction level; subsequently, we used survey result data from 221 adult males and females for our research sample. Data analyses were conducted by reliability test, confirmatory factor analysis, t-test or one-way analysis of variance, and structural equation model (SEM) with IMB SPSS ver. 21.0 and ver. AMOS ver. 21.0. This study focused on multi-dimensional consumer innovativeness and found three elements of acceptability, competence, and distribution. Empirical verification through SEM presented data that suggests the three consumer innovativeness factors have a direct positive effect on social commerce that causes factors to indirectly affect satisfaction levels.
www.fer.or.kr CA1 [31, 44] I have an idea for a new product or service. CA2
I am sensitive on the performance of new product or service. CA3
I enjoy looking for product or service information. CA4
Consumer competence I am confident in using a new product or service. CC1 [31, 44] I like the use of a new product or service. CC2
I am proficient at using a new product or service. CC3
I take full advantage of a new product or service. CC4
Consumer distribution I will introduce a new product or service to others. CD1 [31, 49] I comment on a new product or service. CD2
I find information about a new product or service through the media. CD3
I answer questions about a new product or service. CD4 Satisfaction I am satisfied with the product or service purchased from social commerce. Sat1 [6, 42, 48] I am more satisfied with the social commerce website than I had expected. (Table 5) .
2) 소셜커머스의 이용

소비자의 소셜커머스 이용을 알아보기 위하여 소셜커머스 이 용기간, 1회 평균 이용시간, 월 이용빈도와 1회 평균 구매금액
을 측정하였다 (Table 6 ). 조사대상의 지금까지 소셜커머스의 이 용기간은 평균 1.60 (.98)년이었으며, 그 중에 2년 이상 이용한 
소셜커머스의 만족도에 영향을 미치는 요인
소셜커머스의 만족도에 영향을 미치는 요인을 알아보기 위 
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